Road-Bail Transport
of life. With an increasing standard and a rising
sense of aesthetic values, the place of the motor car in
everyHay'Iife"is better appreciated. ^Needless to say, this
stffidard ofM]ife Depends loptojx ihe, general conditipnsjof
business. Automobile sales, thus, show a high degree of
correlation with general business activity-, as is evidenced
in the falling figures for car imports in India during the
period of the depression. As Mr. Horner says, the trend
of business activity exerts an important psychological
influence on the demand for automobiles. If a graphical
representation of the trend of business activity and the
changes in demand for motor vehicles were to be made, it
would be observable that the curves follow each other
very minutely. The trough of the depression in 1932
coincides with the least demand. This is statistically
proved in the table quoted in a preceding paragraph.
The motor dealer has, therefore, to feel the pulse of
business and the likes and dislikes of his customers before
a new model could be introduced into the market. The
utmost care is needed before further expenditure can
be launched upon. To quote the very high authority of
Mr. S. 1M. Dubreul of the General Motors Corporation,
" the period of new model introduction in the automobile
industry is a ' blind spot' during which it is not possible
for any producer accurately to judge the actual rate of
seasonably corrected demand, because of the distortion
which results in the seasonal movement at this time. It
is not until all important producers have introduced their
own offerings, have completely liquidated their "old model
stock that may have been carried over, and have built up
the field stock of the new models, that it is possible
accurately to appraise the true rate of retail demand.
Consequently, during this period the fact that one line of
ears is moving very well is not indicative of the general
fevel of the market" 7
7 Vide " Tb& Dynamics of Automobile Demand," p. 131,
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